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More than a
beautiful magazine.
A beautiful concept in marketing.

Home Design & Decor magazine is a regional design and lifestyle magazine
published in several cities throughout the United States. The total circulation is
approximately 200,000 copies annually through six issues a year in each market served.
These regional magazines vary from market to market to embrace individual market
style and regional design while at the same time sharing common editorial that speaks
to national and local design trends. Advertisers have the flexibility to leverage their
brand in all markets served or select individual regional markets.
Home Design & Decor magazine provides superior positioning for local and national
advertisers through beautiful and compelling features, carefully curated front-of-book
stories, and strategic and thoughtfully-written advertorials. Home Design & Decor magazine delivers the content readers want and the targeted delivery advertisers must have.
Combined with an interactive website, numerous social media partners,
and thousands of social media followers, Home Design & Decor magazine is
an affordable, well-rounded marketing platform.

REACH OVER 200,000 AFFLUENT HOMEOWNERS
ANNUALLY FOR JUST PENNIES PER HOME
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SINCE 2002
Home Design & Decor magazine is one of the most established
regional shelter publications in the country. For advertisers,
Home Design & Decor magazine provides multiple marketing
opportunities to reach a targeted, upscale audience through product placement in insightful articles, native advertising/advertorials, and full color ads.
For readers, Home Design & Decor magazine is an inspiring and
useful resource providing timely information from local experts,
as well as original and compelling content on styles, trends,
color, products, and designer profiles, all of which are carefully
curated and produced by our meticulous editorial staff.

Traditional
Tweak
By Blake Miller
Photography by Dustin Peck

A traditional home
gets a fresh makeover.

A

One of Zeller’s (and the homeowners’) favorite rooms, the dining
room boasts a subtle animal-print wallpaper by Anna French and
a coastal-inspired bubble glass light fixture by Oly Studios.
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IN EVERY ISSUE
• Beautiful feature homes covering a variety of styles
• Front-of-Book stories on trend, style, market, color,
and designer profiles
• Local business feature articles
• Local contributors

Select retail distribution points
Mailed to single family
owner-occupied
affluent residences
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Somewhere on the
spectrum between
a sweet summer
sorbet and the
savory spices of
fall lies the ever
confectionery and
sun-kissed Apricot.
Spratt Spencer
Written by Christina
Hotham Cox
Produced by Ashley

style | outdoor living

SUBLIME TIME
Interior Design by

DISTRIBUTION
We direct mail to affluent, single-family homes in each market
and supplement our distribution with hundreds of home-related
retail locations, luxury car dealerships, real estate relocation offices, doctors’ offices, and mailings to the design trade to ensure
affluent homeowners see the magazine and your ad. Depending
upon the market served, the minimum house value of our direct
mail starts in the low $600s with no upper limit and homeowners
with a household income of approximately $200,000 and above.
We analyze the wealthiest zip codes and neighborhoods to ensure the most affluent readers see your ad. Our data is verified by
third party, national direct mail sources that combine publically
available data such as property tax values, home resale values,
and household income to develop the most accurate mail list possible. In fact, nearly 85% of our entire distribution is delivered
directly to consumers’ homes and mail boxes based on verifiable
data sources. There’s no guess work with our distribution. We
even send out postage receipts and mailing reports of the demographics of our mailings with each magazine printing. Please ask
your local account representative for specific zip codes and retail
locations per market.

licia Harris needed some nudging. The decidedly
stylish working mom of two is fairly traditional,
so when she and her husband, Jeff, purchased
their home on the border of Eastover and
Foxcroft, the couple’s directives for the design
of the home were simple: fairly traditional
yet stylish. “Alicia definitely appreciates traditional design,” says
designer Traci Zeller, whom the couple had worked with on the
interiors of their previous residence. “But they wanted the design to
reflect their young family with a fresh take on a traditional aesthetic.”
This minor tweak to tradition proved a bit of a challenge for
Harris. “She needed a little persuading when it came to some of the
less traditional design aspects,” laughs Zeller. “She has fantastic
style but was hesitant at first to step outside her comfort zone with
some of the pieces.”
The color palette of warm neutral hues is such a fresh take on
the traditional color palette of burgundy, beige, and brown. “Alicia
doesn’t love a ton of color so she wanted it pretty neutral and light

Kelly Wearstler / Photography

“Orange is the
Frank Sinatra once said,
if that notion holds
happiest color.” And
coral side, Apricot, is
true, its cousin on the
sentiments. Taking
not lacking in the same
and reminiscent
cues from its namesake
by the last rays of
of the warmth cast out
as soothing as it is
sunset, this hue is equally
of a shade
whisper
palest
invigorating. In its
to quiet and calm
it offers a cloak of softness
as a more vibrant
a space. And when used
with a certain
color note, it accentuates
refined restraint.
boldness yet subtle and
vivaciousness that
Apricot brings forth a
and aesthetics of a
wakes up the senses
element with
other
every
room, energizing
it the perfect ode
lively contrast, making
and the coming days
to summer’s farewell
of fall.

Clockwise from top left:

bra.com
Artwork / www.shopcandela
“Sun Kissed” Framed
tudio.com
Candelabra Home
www.billybaldwins
m
“Martini” Tables /
Coral / www.wesleyhall.co
Billy Baldwin Large
in C-Brussels Deep
m
(#665) Chair Shown
/ www.traditions.co
Wesley Hall “Emily”
.com
Set of 3 Boxes in Coral
Wildwood “Cousteau”
Atrium Lemon / www.leeindustries
Ottoman Shown in
Lee Industries “9319”

left:

top
Apricot / www.clarencehou
Strie” (HB107-3) in
Hill & Brown “Verram
in Spice / www.duralee.com
om
Bailey & Griffin “Puccini”
/ www.janeshelton.c
Stripe” in Orange
m
Jane Shelton “Badminton
in Coral / www.pierrefrey.co
ins.com
Pierre Frey “Balgo”
in Orange / www.elizabetheak
Elizabeth Eakins “LYTTON”
in Apricot / www.fabricut.com
Fabricut “Destroyer”
Trim in Apricot / www.fabricut.com
Fabricut “Oleander”

Fabrics clockwise from

se.com
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It’s summertime and the
living’s truly pretty easy.
Whether you prefer subtle
color and ornate pattern,
or graphic yet minimalist
hues and clean lines,
vibrant
design, there’s plenty
to suit your outdoor living
style.
By Ashley Hotham

New Traditionalist

Cox

Taking cues from the
classic tried and true
blue-and-white scheme
smooth sloping silhouett
and mixing it with
es, al fresco style is as
fresh and clean as the
outside air.

Suzanne Kasler Directoire

Clockwise from top left:

Collection for Ballard

Designs / ballarddesigns

.com

AERIN Woven Basket
Cachepots / $125-$195
/ williams-sonoma.com
Gray Malin x Santa
Barbara Umbrella
Capri Outdoor Umbrella
Serena & Lily Brela
/ $2,750- $2,950 /
Napkins / set of 4
graymalin.com
$39.00 / serenaandlily.
Juliska Isabella Acrylic
com
Ware / $12 -$16 /
bdjeffries.com
Dash & Albert Navy
Cleo Indoor/Outdo
or Rug / starting at
$142 / dashandalbert
.com
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MARY TOBIAS MILLER
DESIGN
MARY T. MILLER INTERIOR

“Nothing
is more
refreshing
for me than
taking a
break from
routine.
Traveling
literally
reboots my
imagination,
whether it
is to High
Point or
to Italy.
design
The colors, fashion, architecture,
antique shops
showrooms, galleries, and
learner like myself.
are all catnip for a visual
for treasures that
I am always on the hunt
their
uniquely
homes
clients’
will make my
lifestyle rather
own, a reflection of their
than my portfolio.”
day just walking
“Lately, I’m inspired every
We have such
through the door of Abode.
sales and design
a talented and fun-loving
creative
team that generate a palpable
an incredible
energy. We have curated
selection of home furnishings
glassware,
and accessories like Belgium
Parisian flea markets,
starburst mirrors from
candles just in from
and our own bespoke
developed our
France. Recently, we have
goods that highlight
own private label case
– think consoles
our take on the classics
chests on
with chunky gold hardware,
style desks, and
brass bases, mid-century
delight in
contemporary dining tables.”“We
of the unexpected.
giving homeowners a mix
artifacts paired
Antiques and architectural
and contemporary
with abstract art, Lucite,
balanced,
fresh,
space
a
furnishings keep
livable! I always
and most importantly,
works.
it
if
see
say, ‘Take it on approval,
and fluid. You’ll
Decorating should be fun
right for you!’”
know when it feels just
Home Design:
Available through Abode
in Zak + Fox Fabric
Vintage Vanity Chair
Flea Market
Mirrors from European
Handmade Starburst
Side Table
Abode Private Label Custom

Glass Vases
Belgian Mouth Blown
Metal Base
Wood Console with Gold
Live Edge Whitewashed
in France
Bespoke Candle Made
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SOCIAL MEDIA
Home Design & Decor magazine doesn’t stop with direct mail
marketing. Our website and social media partners are an added
value for your business strengthening your online presence and
increasing your exposure through our social media outlets of
Instagram, Pinterest, Houzz, Facebook, Twitter, organic search
engine optimization, new issue email blasts to thousands of
readers, and a fully optimized mobile website.
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wealth/age
MEDIAN AGE:

47.2

Liquid
Assets:

MINIMUM
HOME VALUE:

$500,000+

$500,000

Home
Value:

HOUSEHOLD
INCOME:

50%

$700,000+
55%

$150,000+
80%

luxury goods
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results
AVERAGE TIME SPENT
PER ISSUE:

TOOK ACTION AFTER
SEEING AD:

Source:
GfK MRI, Special Tabulators,
Fall 2016.

Source:
GfK MRI Starch Advertising Research,
July 2015-June 2016.

51.7 minutes

home improvement activity
in the past 12 months
USED LANDSCAPE
DESIGNER:

SPENT $3,000 +
ON FURNITURE:

USED INTERIOR
DESIGNER:

SPENT $1,000 +
ON KITCHEN APPLIANCES:

USED LANDSCAPE
ARCHITECT:

SPENT $5,000 +
ON HOME REMODELING:

SPENT $1,000 + ON
INTERIOR DESIGN:

SPENT $10,000 +
ON HOME REMODELING:

35%

SPENT MORE THAN
$3,000+ ON FINE WATCHES
& FINE JEWELRY IN THE
LAST 12 MONTHS:

75%

SPENT MORE THAN
$10,000+ ON APPAREL
& ACCESSORIES IN THE
LAST 12 MONTHS:

80%

Index: Top quintile of users of each medium among adults 18+ with HHI $100K+
vs. all adults 18+ with HHI $100K+. Source: Ipsos Affluent Survey USA, 2014.

luxury travel

automotive

VERY LIKELY TO TRAVEL ABROAD
IN NEXT 12 MONTHS:

BOUGHT A PREMIUM
BRAND AUTOMOBILE
IN THE PAST
12 MONTHS:

15%

SPENT $10,000 + ON U.S.
VACATION IN LAST 12 MONTHS:

48%

SPENT $5,000 + ON U.S. TRAVEL
IN LAST 12 MONTHS:

32%

Index: Top quintile of users of each medium
among adults 18+ with HHI $100K+
vs. all adults 18+ with HHI $100K+.
Source: Ipsos Affluent Survey USA, Fall 2016.

35%

64%

46%
48%
54%

43%
30%
35%
36%

home improvement activity
planned for the next 12 months
PLAN TO REDECORATE HOME:

19%
28%
34%

Source: JD Power Automotie Media and
Marketing Report, Summer 2014.

PLAN TO REMODEL KITCHEN:

LIKELY TO PURCHASE
A TRUCK IN THE PAST
12 MONTHS:

PLAN MAJOR LANDSCAPE PROJECT:

39%

Source: JD Power Automotie Media and
Marketing Report, Summer 2014.

Index: Top quintile of users of each medium among adults 18+ with HHI $100K+
vs. all adults 18+ with HHI $100K+. Source: Ipsos Affluent Survey USA, Fall 2016.

ad sizes & Specifications

Ad Formats
•
•
•
•

Ads should be press quality PDF, TIFF or JPEG files
No transparency, Acrobat 4.0 or higher
All colors must be 4 color CMYK — No RGB or Spot
Bleeds of .25 inches on all sides required on full page
and 2 page spread ads. Crop marks should be included.

Ad Creation & Photography

We can create your advertisement to our specifications
for a nominal fee. Custom photography is available. Ask
your account representative for details.
Two page spread
16.75” x 10.8125” trim
15.75” x 9.8125” live area
17.25” x 11.3125” with bleed

Web Ad
500px x 285px
72 dpi

Ad Submission

Ads can be sent via email or Dropbox. Ask your account
representative for details.
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Full page/full bleed
8.375” x 10.8125” trim
7.375” x 9.8125” live area
8.875” x 11.3125” with bleed

Half page vertical
3.45” x 9.8125”
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Quarter page
3.45” x 4.6387”

Half page horizontal
7.375” x 4.6387”
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Third Page horizontal
4.7481” x 4.6387”

Third Page vertical
2.1241” x 9.8125”
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For more information please visit our
website at www.homedesigndecormag.com
or email us at sales@homedesigndecormag.com

