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MORE THAN A
BEAUTIFUL MAGAZINE

A BEAUTIFUL CONCEPT IN MARKETING
Home Design & Decor magazine is a regional design and lifestyle magazine

 published in several cities throughout the United States. The total circulation is 
approximately 200,000  copies annually through six issues a year in each market served. 

These regional magazines vary from market to market to embrace individual market 
style and regional design while at the same time sharing common editorial that speaks 

to national and local design trends. Advertisers have the flexibility to leverage their 
brand in all markets served or select individual regional markets. 

Home Design & Decor provides superior positioning for local and national advertisers 
through beautiful and compelling features, carefully curated front-of-book stories,

 and strategic and thoughtfully-written advertorials. Home Design & Decor delivers 
the content readers want and the targeted delivery advertisers must have. 

Combined with an interactive website, numerous social media partners, 
and thousands of social media followers, Home Design & Decor is 

an affordable, well-rounded marketing platform.

REACH MORE THAN 200,000 AFFLUENT HOMEOWNERS
ANNUALLY FOR JUST PENNIES PER HOME

DEADLINES

  EDITORIAL AD MATERIAL ESTIMATED
PUBLICATION DATE ISSUE  THEME DEADLINE DEADLINE IN-HOME DATE

February/March Arts & Architecture November 30 January 11 February 4

April/May Outdoor Living February 1 March 12 April 2

June/July In Living Color March 1 May 13 June 3

August/September Kitchen & Bath May 28 July 12 August 2

October/November Designers at Home July 31 September 13 October 2

December Great Gatherings September 30 November 11 December 2



SOCIAL MEDIA 
Home Design & Decor magazine doesn’t stop with direct mail 
marketing. Our website and social media partners are an added 
value for your business strengthening your online presence and 
increasing your exposure through our social media outlets of 
Instagram, Pinterest, Houzz, Facebook, Twitter, organic search 
engine optimization, new issue email blasts to thousands of 
readers, and a fully optimized mobile website.

SINCE 2002
Home Design & Decor magazine is one of the most established 
regional shelter publications in the country. For advertisers, 
Home Design & Decor magazine provides multiple marketing 
opportunities to reach a targeted, upscale audience through prod-
uct placement in insightful articles, native advertising/advertori-
als, and full color ads. 

For readers, Home Design & Decor magazine is an inspiring and 
useful resource providing timely information from local experts, 
as well as original and compelling content on styles, trends, 
color, products, and designer profiles, all of which are carefully 
curated and produced by our meticulous editorial staff. 

IN EVERY ISSUE
•  Beautiful feature homes covering a variety of styles 
• Front-of-book stories on trend, style, market, color, 
 and designer profiles 
•  Local business feature articles 
•  Local contributors 

DISTRIBUTION
We direct mail to affluent, single-family homes in each market 
and supplement our distribution with hundreds of home-related 
retail locations, luxury car dealerships, real estate relocation  
offices, doctors’ offices, and mailings to the design trade to 
ensure affluent homeowners see the magazine and your ad. 
Depending upon the market served, the minimum house value 
of our direct mail starts in the low $600Ks with no upper limit 
and homeowners with a household income of approximately 
$200,000 and above.  We analyze the wealthiest zip codes and 
neighborhoods to ensure the most affluent readers see your ad. 
Our data is verified by third party, national direct mail sources 
that combine publically available data such as property tax  
values, home resale values, and household income to develop  
the most accurate mail list possible. In fact, nearly 85 percent  
of our entire distribution is delivered directly to consumers’ homes 
and mailboxes based on verifiable data sources. There’s no 
guesswork with our distribution. We even send out postage 
receipts and mailing reports of the demographics of our mailings 
with each magazine printing. Please ask your local account rep-
resentative for specific zip codes and retail locations per market.
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Drapery in the warm white living room is Kelly Wearstler’s 
Channels by Groundworks in taupe and ivory. The tufted 
hairhide ottoman is from Lee Industries.

Interior Design by Aida Saul | Written by Nancy Atkinson | Photography by Brie Williams

DESIGNER AIDA SAUL INFUSES AN ARTFUL 
BLEND OF AIRY LIGHT, SOULFUL VINTAGE, AND 

MODERN GLAMOUR INTO A FAMILY HOME.

   LIGHT
into the

Mailed to single family
owner-occupied 

affluent residences

85%

10% 5%

Select retail distribution points
Trade and design 

professionals
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palette | emerald

EMERALD CITY
Nature’s jewelry box proves

the grass is greener.
 Opulent and unapologetically luxe, Emerald commands a 
distinct assuredness and eloquence with its brazenly bold and 
brilliant blue-green pigmentation. Highly saturated, the endless 
depth of this jewel tone is captivating – denoting  chords of 
confidence and charisma. A genteel green, Emerald has allured 
the ages with prestige synonymous with grandeur. It’s perfectly 
posh. And when paired with a moody range of other jewel tones, 
velvety dark neutrals, and a perhaps spirited and unexpected 
pop of peridot, turquoise, or cobalt, an enrapturing liveliness 
ensues. – Christina Spratt Spencer

Clockwise from top left: 

Art Hide ARTTRICRGEME Trilogia Emerald Circular Area Rug / 

$1,259 - $3,399 / www.themine.com 
Currey & Company Sommelier Chandelier / $2,240 / 

www.dilworthantiquelighting.com
Clé Zellige Tile in Secret Lagoon / $1.81 each / www.cletile.com
Casey Daybed in Vance Emerald / $1,499 / www.highfashionhome.com
De Vecchi Milano Mult8 Candle Holder / $450 / www.nestcasa.com
Palecek Savona Coffee Table / $5,198 / www.abodehomedesign.com
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culture  | gallery crawl

By Aleigh Acerni

Hidell Brooks Gallery 
 Hidell Brooks Gallery will open 2018 with side-by-side exhibitions running through February 24. “Just Passing Through” will 
feature whimsical new sculptures by Johan Hagaman, while “Light Waves” will spotlight new abstract paintings by Jenny Nelson. 
With its focus on contemporary art, this light-filled South End gallery from Katharine Hidell Thomas and Rebecca Brooks offers 
artwork from both well-established and emerging artists. 

Hasten on spring with these colorful and 

thought-provoking exhibitions at local galleries.

This time of year is perfect for a gallery crawl – a new piece of art can really up the 
ante when it comes to your decor. And it’s something you can do no matter what 
unpredictable weather Mother Nature decides to unleash. Here’s a look at what’s to 
come from five of Charlotte’s best. 

Art Walk

Johan Hagaman 
“Flight Inside” 
concrete, found objects, milk paint 
37 x 6 x 6 inches

Johan Hagaman 
“Fear of Landing” 
concrete, wood, milk paint 
15 x 20 x 4 inches
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trend | layering

 Whether you’ve worked with 
Mary Tobias Miller on interior 
design or you’ve strolled through 
her store, Abode Home Design in 
Dilworth, everyone can agree her 
talent for design is indisputable and 
her style remarkable. Inspired by 
travel and a self-proclaimed visual 
learner, Miller picks up creativity 
wherever she goes. 
 “Creating an exciting interior 
design scheme can be challenging, 
so you have to keep several things 
in mind for it to be successful. 
The inspiration can come from 
anywhere: a colorful carpet, a 
painting, or beautiful fabrics. The 
goal is to add interest and energy 
with pattern, color, and texture,” 
Miller says. 
 “Scale is key when it comes to 
mixing patterns. Patterns of the 
same scale and size tend to fight 
each other, whereas, for example, 
a large floral pattern paired with 
a smaller patterned geometric 
or stripe look as if they belong 
together. The color schemes should 
usually relate in some way, but 
the current trend mix might add 
the punch of a random color. Add 
trims, tapes, and fringes for even 
more detail,” she says.
 “Texture is another way to make 
design schemes interesting. The 
proper mix of textures creates 
a visual balance. Consider using 
velvet, linen, and silk together. 
It’s pleasing to the eye and to the 
touch. Add a cashmere or fur 
throw, and you’ve enhanced all of 
the above.”

LAYER 
IT ON
Produced by 
Anne Marie Ashley



wealth/age
MEDIAN AGE: 

47.2

automotive
BOUGHT A PREMIUM 
BRAND AUTOMOBILE 

IN THE PAST 
12 MONTHS:  

35%
Source: JD Power Automotie Media and 

Marketing Report, Summer 2014.

LIKELY TO PURCHASE
A TRUCK IN THE PAST 

12 MONTHS:  

39%
Source: JD Power Automotie Media and 

Marketing Report, Summer 2014.

 luxury goods

AVERAGE TIME SPENT 
PER ISSUE: 

51.7 minutes
Source: 

GfK MRI, Special Tabulators, 
Fall 2016.

TOOK ACTION AFTER 
SEEING AD: 

64%
Source: 

GfK MRI Starch Advertising Research, 
July 2015-June 2016.

results

SPENT MORE THAN 
$3,000+ ON FINE WATCHES 

& FINE JEWELRY IN THE 
LAST 12 MONTHS: 

75%

SPENT MORE THAN 
$10,000+ ON APPAREL 
& ACCESSORIES IN THE 

LAST 12 MONTHS: 

80%

SPENT $3,000 + 
ON FURNITURE:

43%
SPENT $1,000 +

 ON KITCHEN APPLIANCES:

30%
SPENT $5,000 + 

ON HOME REMODELING:

35%
SPENT $10,000 +

 ON HOME REMODELING:

36%

USED LANDSCAPE 
DESIGNER:

35%
USED INTERIOR 

DESIGNER:

46%
USED LANDSCAPE 

ARCHITECT:

48%
SPENT $1,000 + ON 
INTERIOR DESIGN:

54%

home improvement activity 
in the past 12 months

MINIMUM 
HOME VALUE:

$500,000
HOME 
VALUE:

$700,000+
55%

HOUSEHOLD 
INCOME:

$150,000+
80%

luxury travel
VERY LIKELY TO TRAVEL ABROAD 

IN NEXT 12 MONTHS:

15%
SPENT $10,000 + ON U.S. 

VACATION IN LAST 12 MONTHS:

48%
SPENT $5,000 + ON U.S. TRAVEL

IN LAST 12 MONTHS:

32%

home improvement activity
planned for the next 12 months 

PLAN TO REDECORATE HOME:

19%
PLAN TO REMODEL KITCHEN:

28%
PLAN MAJOR LANDSCAPE PROJECT:

34%
Index: Top quintile of users of each medium among adults 18+ with HHI $100K+ 
vs. all adults 18+ with HHI $100K+. Source: Ipsos Affluent Survey USA, Fall 2016.

Index: Top quintile of users of each medium among adults 18+ with HHI $100K+ 
vs. all adults 18+ with HHI $100K+. Source: Ipsos Affluent Survey USA, 2014.

Index: Top quintile of users of each medium 
among adults 18+ with HHI $100K+ 
vs. all adults 18+ with HHI $100K+. 

Source: Ipsos Affluent Survey USA, Fall 2016.

LIQUID 
ASSETS:

$500,000+
50%
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Half page horizontal
7.375” x 4.6387”

Half page vertical
3.45” x 9.8125”

Full page/full bleed
8.375” x 10.8125” trim

7.375” x 9.8125” live area
8.875” x 11.3125” with bleed

Two page spread
16.75” x 10.8125” trim

15.75” x 9.8125” live area
17.25” x 11.3125” with bleed

Third Page vertical
2.1241” x 9.8125”

Ad Formats
•	 Ads	should	be	press	quality	PDF,	TIFF	or	JPEG	files
•	 No	transparency,	Acrobat	4.0	or	higher	
•	 All	colors	must	be	4	color	CMYK	—	No	RGB	or	Spot	
•	 Bleeds	of	.25	inches	on	all	sides	required	on	full	page
	 and	2	page	spread	ads.	Crop	marks	should	be	included.

Ad Creation & Photography
We	can	create	your	advertisement	to	our	specifications	
for	a	nominal	fee.	Custom	photography	is	available.	Ask	
your	account	representative	for	details.

Ad Submission
Ads	can	be	sent	via	email	or	Dropbox.	Ask	your	account	
representative	for	details.

AD SIZES & SPECIFICATIONS

For more information, please visit our 
website at www.homedesigndecormag.com 

or email us at sales@homedesigndecormag.com
Third Page horizontal

4.7481” x 4.6387”

Quarter page
3.45” x 4.6387”
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Web Ad
500px  x  285px

72 dpi
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