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WHETHER PRACTICING THEIR CRAFT
IN TANDEM OR SINGULARLY, THESE
LATEST DESIGNER COLLECTIONS
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ON THE
FRINGE

Designer NeKeia McSwain has teamed
with Ngala Trading Co. in their first
collaboration, bringing to life her
dream of designing something that
pays homage to the Mother Land of South Africa. "l am greatly honored to share in this
work with African artisans, whose amazing skills in this arena are a gift to the world of
design,” McSwain says. The NeKeia Collection features three lighting designs in a chan-
delier, pendant, and sconce, along with four new leather color offerings. “Partnering
with a designer who understands the history and background of our company and the
products we offer feels serendipitous in its timing,” says Lawson Ricketts, creative director
and co-founder of Ngala Trading Co. “Keia understands, respects, and embraces the
stories of our pieces and shares our desire to bring luxurious African design to North
America in a previously unseen way.” ngalatrading.com
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PASSTION
COLLECTIVE

Known for his ability to merge European clas-
sicism with American modernism, designer
Michael S. Smith has long been a lover of

de Gournay hand-painted wallcoverings, so

he was thrilled when he was invited to create
his own designs for the beloved institution. In

an incredible meeting of creative minds and
craftsmen, the new collection is showcased in a
campaign that includes talents like British-born
Ghanaian designer Kusheda Mensah. Each col-
laborator was tasked with highlighting Smith's
designs in their own interpreted environment
with stunning results befitting of the de Gournay
awe-inspiring effect. degournay.com

CLOCKWISE FROM TOP RIGHT: MIGUEL FLORES VIANNA, COURTESY OF DE GOURNAY; RAYON RICHARDS, COURTESY OF NGALA TRADING CO.
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Iconic designer Iris Apfel has
teamed with industry textile
favorite Fabricut fo release a
new collaborative collection
called Maximal Couture.
With the exception of her
signature black-rimmed
gdlasses, the collection

oozes every bit of Apfel’s
style, color, and character
with jazzy patterns, colorful
textures, and luxe trims.
High-end pieces blend
effortlessly with state-
ment-making afford-
able accents for an
eclectic collection
offering something for
everyone. But perhaps
the most interesting
elements come in the
frims, reflective of the
kind of show-stop-
ping accessories for
which Apfel is known.
fabricut.com
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WILD AT
HEART

For 120 years, Wildwood
Home has created lighting
and accessories that have
become a gold standard
in interior design. So pairing
up with designer Meg Braff,
known for her artful mix

of modern and heritage,
was a natural step. Braff's
new collection is inspired
by Palm Beach chic and
features simple but bold
designs with functional
shapes and a playful tone.
Hues like sky blue, green,
and white give a nod to
the ultimate mod beach
vibe, while scalloped

MAKE H A Y details echo a certain

. . ; . Slim Aarons originality that
Danish furn!ture and cccl:es.sones gompony HAY is marks the line. Palm fronds
lauded forits forword-’rhmkmg dgﬂgns and simple and leafy forms give
modem oesthehc. So Yvhen Belgian husband- way to brass and cane
and-wife design dup Fien Muller and anngs Van accents for an everyday
§everen feomed wﬂh HAY to c.reo’re a Ilgh.’nr.wg . modern feel, making this
line, a clean, interesting collection full of onglnollty collection fimeless.
ongl pc:req-down elements emerggd. Arcs is a. wildwoodhome.com
series of pieces formed from a continuous chain
of curved arches that form a single element, re-
sulting in a scalloped sihouette. Vibrant colors are
cast in steel and bathed in a miror finish to reflect
light and embolden hues. us.hay.com
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CLOCKWISE FROM TOP LEFT: COURTESY OF FABRICUT; MEG BRAFF PORTRAIT: NICK MELE, COURTESY OF WILDWOOD HOME; COURTESY OF HAY.
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TRANSFORMATIVE
POWERS

The Metamorphosis Collection, designed by Lori
Weitzner for Samuel & Sons, is an ode to nature. It plays
on the truth that fransformation is inevitable, but the
joy is in the unexpected. From strange and beautiful to
whimsical and exuberant, the collection of beading
and embroideries is created with rich fabrics and colors
and unique techniques, both old and modem. The
Flutter line is delicate with translucent fabrics and scal-
loped seams, while the Bumblebee line features plush
textures and contrasting colors. samuelandsons.com
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ABSTRACT
REALITY

"l wanted to explore the concept of the soul

in relation to how we perceive life through the
senses,” explains Michael C.F. Chan of his latest
collaboration with The Rug Company. “Each
design begins with a distinct symbol, which has

been abstracted to
encourage the viewer
to search deeper and
discover how our senses
work.” The elegant
Modern Dragon

and Theory lines pay
homage to Chan's
heritage, featuring tra-
ditional iconography of
Chinese dragons and
Chinese calligraphy re-
imagined info abstract
woven art forms.
therugcompany.com

FORGE AHEAD

Local North Carolina furniture maker Charleston Forge has partnered with
Charlotte designer Lauren Clement to create The Paddock Collection, which
speaks to the passion of the designer as well as the craft of the artisan. “This
collection combines my true love for nature and horses with my passion

for interior design,” Clement explains. With a design philosophy of Family +
Function, Clement designed the line with durability yet originality in mind.
“The paddock is the place where horses are the most natural, the most free,
and oftentimes the most happy,” she adds, which aligns with her desire to
design pieces that are at home in any environment. ahokelimited.com

CLOCKWISE FROM TOP RIGHT: COURTESY OF THE RUG COMPANY;
COURTESY OF CHARLESTON FORGE; COURTESY OF SAMUEL & SONS.



